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The logo is inspired by the Ottoman Tugra, a historic
symbol of sultanate and authority. This direction retflects
the name “Sultan Omar,” which conveys strength,
leadership, and authentic Arab identity. The design
adopts a contemporary approach that preserves the
essence and flow of the Tugra while simplifying its form
to balance elegance and clarity, creating a distinctive and
memorable brand presence.
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The logo structure is built on a precise system guided by
the golden ratio, ensuring visual balance and harmony
across all elements. The letterforms are constructed
following the principles of Thuluth calligraphy, while also
respecting the fundamental composition rules of the
Ottoman Tugra in terms of flow, proportion, and structure.
This combination of classical calligraphic rules and
geometric proportions results in a refined, cohesive, and
visually balanced marKk.
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Multiple logo variants were developed to provide visual
flexibility while maintaining the clarity and strength of
the brand identity across different applications and
formats. Allowing the logo to function efficiently in both
digital and print environments. Each version preserves
the visual balance and proportional relationships
between elements, ensuring consistency throughout the
identity system while reinforcing the brand’s refined and
luxurious presence.
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The logo safe area is defined using a measurement unit
derived from the letter “O” in the word "OMAR,” where the
value of X represents the height of the letter. A protective
clear space equal to five times this unit is maintained
around the logo on all sides to ensure maximum visibility
and prevent surrounding graphic or textual elements
from interfering with its visual presence across different
applications.
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Change the logo proportions.
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Change the typeface.
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Rotate the logo.
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Change the logo opacity.
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To preserve the strength and consistency of the visual
identity, the logo must always be used according to the
defined guidelines without any modifications. Incorrect
usage includes altering proportions or typetfaces, applying
unauthorized colors, adding visual effects such as
shadows or gradients, rotating or skewing the logo, and
changing its opacity. Adhering to these rules ensures the
brand maintains its premium and professional
appearance across all applications.
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The brand’s visual direction was developed through a
blend of classic Ottoman aesthetics and the luxurious
natural elements associated with premium honey. The
color palette was inspired by the richness of gold
reflections, the warmth of dark wood textures, intricate
Ottoman architecture and ornaments, as well as the deep
natural tones of honey itself. This moodboard played a
key role in shaping a balanced visual identity that
combines luxury, authenticity, and warmth, directly
influencing the selection of the brand’s core colors and
overall atmosphere
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The visual arts of the Ottoman civilization were
distinguished by a unique balance between luxury
and refined craftsmanship, retlected in architecture,
ornamentation, Arabic calligraphy, textiles, and
richly detailed decorative elements. Ottoman art
emphasized  visual harmony  and fluid
compositions, with strong influences from geometric
and organic forms inspired by nature. This rich
visual heritage shaped a sophisticated artistic
identity that expressed the power, elegance, and
cultural depth of the Ottoman Empire across
different eras.
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Tiles The Ottoman Empire

text

sub-text

A Legacy of Art
and Refined Craftsmanship

The Ottoman Empire stood as one of the most
influential civilizations where art was deeply
integrated into everyday life, reflected through
architecture, ornamentation, Arabic calligraphy,
textiles, and luxurious handcrafted products. Ottoman
visual identity was distinguished by intricate details
and balanced compositions, creating a timeless
aesthetic that combined elegance with grandeur®.

as honey symbolizing quality, abundance, and refined hospitality.
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The iconography system was crafted to blend elegance
with clarity, Each icon features soft curves and balanced
detailing, creating a premium yet approachable visual
language while maintaining clarity across both digital
and print applications. The collection communicates the
brand’s core values of natural quality, care, authenticity,
and vitality, reinforcing the luxurious honey experience
behind the brand.
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The brand’s imagery was carefully curated to reflect its
premium positioning through close-up photography that
highlights the natural richness, texture, and golden
characteristics of honey. The visual direction emphasizes
refined materials such as dark wood, glass, and organic
elements, combined with soft lighting and deep, moody
backgrounds to create a sense of depth and
sophistication. This approach reinforces the brand’s
commitment to quality, authenticity, and timeless luxury,
while establishing a distinctive and elegant visual
language.
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AL SULTAN OMAR
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The packaging system was designed to retlect the brand’s
premium positioning through a visual language that
balances simplicity and elegance. Inspired by the
geometry of the honeycomb, the label structure is
complemented by detailed botanical illustrations that
represent the natural origin of each honey variety, giving
every product its own distinctive identity while
maintaining overall brand consistency. Warm color tones,
classic typography, and balanced compositions further
emphasize the product’s quality, authenticity, and refined
presence on the shelf.
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